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(American Marketing Association)
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1. ﬂ')’]ﬂJ@’]LﬂHLL@&ﬂ’J'\Nﬂ@Qﬂ'\? (Needs and
Wants)

2. NARNWMN (Products)

3. ADIAT AUNU WAZANNINA LA (Value

Costs and Satisfaction)
4. nsuantilagu ( Exchange)

5. ANNANNUE (Relationship)
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(Marketing Concept)@

HulIdatunIsHAnR

.% llﬂ?ﬁﬂﬁﬁwﬂ“]ﬂ'l‘!ﬂ'liﬁﬁ'lﬁ
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| {Production Conceot)

"

Hulfdaiundna e

*9& g
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A5

{Product Concent)
RS

(Sellino Conceont)
uulfAaniunisaaia
(M arketing Concept) »

’ HuIAANISABIAIND HIAN

(Societvy M arketing

17‘134’1 . Kotler Philip, Marketing Management, Prentice Hall, Inc. 1996.
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(Marketing Mix) / 4'Ps %

vanane Aandsnenisnainiiaauaxle
AelEsauuINanaUAUBIANNABINIG AN
fawalarasnauiilhvang viafluinFasiia
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AAUUsZANNIINITAAA (4 P's)

1. AURARNUN (Product)
2. A1U51A" (Price)
3. AMUTRAININNITIAINUUE (Place)

4. AUNITAUATNNITARNA (Promotions)
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= 3 35 £
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s = a 8 e =

A WaAANUN ® szyzIaIFIT=zau
® yssyAmad e SuiFs
® nisusnas ;\/j Q

34 35
anauilniungy

. AWLFHEING
mMIaaasunIIaaa MITAINFH W (Place)
- ; nIsAaa .
(Promotion Mix) : ® FpINnwunizda
® nis lawan 0 @ e
® nisvwlasyaaa ® axwassunaulunis
® asFHUFIUAITV Saswiie
34 .
® nisudsvNLEas ® axwwanwalw
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A1SAana

PACKAGING

N F 4
\ ' ﬁ
PERSONAL
8 P - : y

BUSINESS """

Aoo:ls . J i

PUBLIC RELATION
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1. Product (Namﬁm‘ﬁ)

raanassalselaga (Utility or Benefit)

=

wazNaA(Value) Tugngniaagusing
NARATUN Wiy 2 Uszinan

1. NARAUNLNANISUSLAA(Consumer
Goods)

1.1 NRANUNHEAINTD (Convenience Goods)
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NARNUNAAN (Staple Goods)

NABNUNTALALLSIAR LARLUNA U
(Impulses Goods)

NAANUNTBANRNLAUW (Emergency
Goods)

1.2 HARNUNLARNTEA(Shopping Goods)

F NUAIMNLUNBUNY (Homogeneous
goods)

F NUAMNLANAINNU (Heterogeneous
goods)
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1.3 HARA U TIIANzA9T R (Specialty
Goods)
14 nanAunnlalaugisnia
(Unsought Goods)

2. NAANMUNNANTARRINNGSH  (Industrial
Goods)

(3

wgtlu 5 dszian

Q/

1. ’mqa‘u (Raw Material)

24

2. dudiulsznau (Component parts)
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24
g

3. AanasivalnsaiAnAa (Installation)
4. 9Ungalld@3 N (Accessory equipment)

5. LASRIAIUIYAINNAEAIN (Supplies)
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2. Price (1A")

al Al

FPNIANT ATUIULNUNTARIDU ) A
o (~3 U 1 p=7 Y a (Y J
ANANLUADIALLND LA LARA AN TLNUTD
1U5N15 NTAUNIYDY amsIn1suantdasau
a\ -V o 1 -V UV a [~
NRANUNTEUINNNULUARA LAag ldiauLil
AANAY

=y (~3 -V
& 'a"\ﬂ'mmﬂumuv;u (cost) AR
NAANUNUTBLINFTINLS INAALLFaLL AL
ATNANAINAUAIANIIAZ AT ULN Al

a o d
12/23/2@@ B EUH
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'$' 3. Place or Distribution
(TAININITAAATNRUY)

FUHNILDY TRINIILUNITLARD U
AUAI+UTNITAINRIANISLIURATA FaND 9

AanssuNdaglunisnszanamaduan tawn
N15AURY NITARIAUAT NITUTUITRUAN
ANLUAED UNTBLAUNIINITANNUL LABEI9N
Usz@nsnn uazlinalmnatumaanism
%yamamﬁm%mmﬁu?ﬁnﬂ
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3 2 ANWUL
1. uUUA8RMSY (Direct Marketing)

2. HIUNBAIAUNANN (Middle Man)

v 4
1lsziANUa9IsTIUA
- STUARY -51UANANERUAITIAIGN
Y, a v o c & =
- UIIATTNAUAN - sgﬂl,ﬂ@ﬁmﬁmmwagmm
- FMUANREAINTD - Minimart

p=" -V W N (- 4 [~ v
— LASAYTNLDARLIUNA - WIENNINSNAY L usY
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4. Promotion (N1S&LA3NNITARA)

UN1aDe LAFasRan1sRag sTeldLNg
A519ANNNINDLAADATINAANUT UINS
AINARN UsaYAAA LTUNISARRRdaNA
T19H1TTETUINNEHUVILAUINANLUARA
L%’Jmmﬂlﬁtﬁﬂms%’uﬂu%aﬁﬁﬂmu@ Taed
TanisrasAiive nszAu 15051 adlavialiag
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1. N15lMEUN (Advertising)
2. n5UszaIFNWUS (Public Relations)
3. NM5AILATHNI5U8 (Sales Promotion)

4. N5l A LENRNWANE (Personal

Selling)

5. NMTARNANIIMSY (Direct Marketing)
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@5 Packaging (U%‘%"@ﬁ/m‘ﬁ)

usgAuNAANuR A LTa L adauLily
UUIANUDIRUAT NIFRANWLUR LEUTUA N1
UFTFANUN LARILN 1azIARLAUNITNARATUN
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Uaanngua3duAlludiuaadni1sandasinat
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6. Personal (WIIN914218)
@“’wﬁfm'\um'mﬁﬁﬂmuﬁ AMTNAINTITOLATH
dszaunisadlunisu18aziaan1599lagnAlna
au%auﬁﬂLLazﬁ'\vLﬂzjmeﬁmaﬂﬁyﬂ

& Flunsldauluniguiy User Experience #1510
Qnﬁﬂunnﬁmmaﬁu’%ﬁmmz@nﬁhmmaﬁ’u AfaRY!
3 USUNUAN AD N19ARANTHIUTEAMN Chat s E-
Mail  N19Ra&19NIINSANT N1SADANTULLLTURTN
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WilnulsEans1uinaanutuilszan
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7. Public Relations (ﬂﬂ%‘ﬂﬁ‘z“n'}éfa\lﬁué)

& \Sludruntislunisvinnisaannadelug doalunng
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UNAN PR 11 uAY
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NS ASILAZENHIANNANNUSN AN URANIAT Y
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wsanANLtl NNLUIRNNE LNARS19N195US LA
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AUUAYUNINANHIUDIDIANG

12/23/2025 Free template from www.brainybetty.com

22



©-8. Power Strategy (81141aN15AA524)

UNIETI N5 PEBIUIATUNITAIUANNITLASAN
fasas saudansuanilasunailselaaiiudfrainy
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5 P’s of Marketing

P

PRODUCT

P

PEOPLE
PP

PROMOTION
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P-Product NARNDUN = IUBLIUA (WHIAR)
wiale 3 seAdl

1. WARNMAUAN (Core product) Aa Uszdun1goun

ALiNFINULASUAINALIUA

2. Namﬁm%ﬁtﬂugﬂﬁﬁﬁu (Psysical product) A® A99
Ul AURINUBLIUG >> FO1UT NITANLAY ANWNS
LAZLATRIAMN

3. HARNMLESTN (Augmented product) AUAaa by lALLA
Lﬁm&am”lﬁmu >> Aatlu Tnuane n19U3N19N A

ATUNN
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P-Price $1A1 = A1 ldang/yan1n ldnantdasu
Q/ o = 4
nuilszdunisel LI UdLIUR

< AANDNEN LT LNANIRAUGAST ARULASH

F s1atimsiiluniialunseadla / nagnalunisnsian

E 152t T URWNLNA / B1RRNUTIFTIATNLAL / QLA
AUNARA MR g U usaug (Fatinsuazfinag
LOIUT)

SlAAAA TN 1FU TlaRaNARA Nl UK ua
Apple
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N 2 Usziau

Q/

1. A0IUNAININNILNIN >>> NNAADLIUALL

)
L  €¢

AMANHUSTRIADIUN  LTU NIFLUD
NWAN D

2. ADIUNLANANY >>> AOTUNUSTATRINIING
[\ o 1 Q U 1 [~ v
ARNANUUILTFATLAN19IYE LEY N1 ULga 51U
A=AINTDA
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P-Promotion NANgsNAILETNNITAAA

Ao AauAiATRINaduY 9 NlElu
NFARIATAINITIAITUBLIUG AE1IANNFIUAA
N155U5 wAazN1ARAULALTITINITUAD
nastiluune laun fafaiud dalaumn
Tddaanineg Uauasn INeUINIaNgNALl
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P-People AU = AUENANUBINIFTAATURLIURA

= o a1 ® = o
< suauandsiAainauazlaifadiluaudnun
INFIZAURABAULNANNURINITAANULAANLTEAIA LY

N1SNINISARA
@ AusflundnAunngnaiiegssaain’aw’
ﬁam@wmaﬁ’mqmﬁ@”ﬂu” eﬁmgnﬁmuﬂﬁumlﬁa
AIAR AL’ LRANADNUNINENTLAU AL LazdILaTH
NIFARIATILASINNITTUTURT AW ADNRANUN 1A
LAZROTUT

The end
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T nantirvnnaueddlanAadady niladalaaasdasny
Tadaasinauazin1suasANsanaNe o) uulddaaiims

FTan L ﬂazlq‘wé Emotional Marketing Wag Lifestyle NNARAR
ANULINULASHAILAN LULLIA

T yFa AulAnudaiAntanuga tasasnisadieanudd@nauy
Tulaadligizlng wazldansudinaui@nlunsandulaia
duwANLley iy “wnsTAn wEsAINSAN” (Share a  Coke,
Share a Feeling)
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I Q vV 4 vV Q
LLﬁﬁTﬂﬂ LLﬁﬁﬂQﬂﬂJgﬂﬂ

https://www.youtube.com/watch?v=myYvkQNRS800

Share a Coke

https://www.facebook.com/watch/?v=584180942444778

DAATUA N1SAAA Coca-Cola 2024 UNAAANTEZALFNIUIU

https://everydaymarketing.co/knowledge/coca-cola-marketing-

strategy-2024/
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6W1H Coca-Cola Cherry
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WHO ngaatihunne?

- 385U DIYAIWA 13-25 NNLWA LUUNNANTILU

ANAulanulddaaiinaitlunan Iaataniz application
sl d 284 Instagram TikTok

WHAT aqﬁﬁuﬁnﬂﬁmﬂ'ﬁ?
- SRLIRLUN LANTALTR5T LANLTRSS LdsUNVin LR
sandanauuaznssanssilsrnnnau

- ARULAZAINALUUUFTANUN  FINDTINITUNSN

-

Fasadladaaine lIuuussanug
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7% a 1 4 ¢ & 7% %
srudeAINgannume gduidasuisinm s1umn
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WHEN d@awaanluu?

Y o = VP 1
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WHY ZGaLtwsiz?
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1 U P~ v @ U 1 o 1 (~ 91“9) =
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“an 8 P’s NuU Coca-Cola Cherry

1.Product Strategy

a\ -V a -y [~ p=) p=)
1.1 WUIAIMNAAATUNARNDWN (Product Concept) bLIULATRIAN
UsLIANUIDARNN LUAMNAATY ALNSTZIIEY YR

1.2 AMANUBNAAAMN (Product attribute) dsznauldaae 1
% UIAA ...% UINTANNAULTRGT ...% N ... %
1.3 ANMUSLAUARIAUAT (Product Feature) AWTN Pepsi WAz

9/

a o v < Y = p= P
Est vl&lLﬂElNﬂﬁlﬁﬂ"ﬁ']ﬂ ‘Vl'ﬂﬂ/? Coke LﬂﬂL‘QWLﬂﬂQWﬂ’ﬂﬂﬁ’ﬂﬂmﬂ'}ﬂ

X4

a ol (]
Lﬂﬁ’ﬂx‘]ﬂ&l‘l&’]’a ﬂﬂ&lﬁﬂ"m AU haztilusiasn

1.4 Useladuaasnannam (Product Benefit) TANNAATY LA
% % Y 1 v -V
NSTUNE ARTESAY WASASNAULMLRUAMNLUANTUN NUANE
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2. Price Strategy namnmumumdalanaly uazinng
1 @ = 1Y o & v 174
WA9TUNINITARIAZES AdliiAMNAntuaagldna

A91551ANFIUFTATIABILARLNN LA

3. Place  Strategy #dalaNs1UdEAINTALAL
1 ¢ & a v @
giilasursinanndien wedssnaunINIlseing

wdadng waztanteangailvanalagzaon

4. Promotion Strategy
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5. Packaging Strategy TalAaaslansauian Usuilasy

o

N (% () a = 1 v
AUDIUFTTANUNUUALAWTDTT (WAIBNN2) LEUAINANE
vuussanunMmdanlasnuladaaiiing AauduaInI
ABINISURINANILTY

6. Personal Strategy iuunsfiaanusuwazaiun
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7. Public Relations Strategy ‘#t1ad1s6ussuy

Tdaafiie naradldn LASWUSARTANG 9 TRBaLTY
ANAR LA WATAMNNUANE [WNNUNLLALETaaNLRE LAY
nasivanemiludasuy asldwdigunas andn siae
NUUUN 5UN 1NN FbALABSNLLA LAARYNETE WATRINAYN
NYA ARLAYN WABY LATTRILAY

8. ﬂ@ﬂqwéwﬁﬂ ( Power Strategy/Positioning) fix

TANNAULTRSTUARILTFEINY Instagram Story %3a TikTok U@
'Y a [~3 1 U -V -V U
AILBIAALETUIN #CherryCoke $INQAUTULATLUNTNNNG
Bamansiduinas uazanwil5a

12/23/2025 Free template from www.brainybetty.com

46



ALIUAURY Coca-Cola Cherry

¢ al o o 1 o 1
guy 1135 d1usunquIagu
a3 WUANNAR LA AUEILUUISY
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Aanssy Usznauluaas
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ANULULASATUUBRNITY

3. NANFTNTINAYUN 1A
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